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Preparatory assignment for 26 Nov 10.15-12.00:

Think about how you can relate the main ideas of the articles to telecom operators’ business: What are the main implications for operators of the business model ideas presented in the two articles?
· Do one slide about main ideas
· Do one slide about implications for operators
· [bookmark: _GoBack]Please send slides to Jan 25 November 16:00 latest
(to be shared with Per and complied into one big presentation file)   

Group 1 & 2: Business Models, Business Strategies, and Business Tactics

-Casadesus-Masanell, R. & Ricart, J.E., (2010) “From Strategy to Business Models and onto Tactics”, Long Range Planning 2010.
-Teece, D.J. (2010), Business Models, Business Strategy and Innovation, Long Range Planning 43, pp. 172-194

Group 3 & 4: Three Management Perspectives on Business Models

-Magretta, J., (2002) “Why Business Models Matter”, HBR, 2002.
-Johnson, M.W., Christensen, C.M., & Kagermann, H., (2008) “Reinventing Your Business Model”, HBR, 2008.
-Chesbrough, H.W., (2007). “Why Companies Should Have Open Business Models”, MIT Sloan Management Review, Winter.

Group 5 & 6: Two (Theoretical) Perspectives on Business Models

-Osterwalder et al (2005), “Clarifying Business Models: Origins, Present, And Future Of The Concept”, Communications of AIS, Volume 15
-Mason, K. and M. Spring, (2011) ”The sites and practices of business models”, Industrial Marketing Management 40, 1032–1041





