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Abstract—The aim of this project was to develop
a space-taxi to transport two people from Earth to
future space stations and back. The role of Overall
Coordination was to manage the team by establishing
a framework for the project work and the mission
and to develop a business plan. The focus of the
business plan was to capitalise on the European Space
Agency’s (ESA) goal of developing an independent
human spaceflight programme. The mission was con-
sidered in terms of specific development stages, social
and political aspects, logistics and locations, funding,
cost, income and environmental aspects. Based on the
overall risk assessment, one off-nominal scenario was
studied in-depth.

I. INTRODUCTION

IN 2030, 6 years from now, the International
Space Station (ISS) will reach the end of its

operational life. In its place, several new stations
are planned from both the private sector and
governments. This expansion of infrastructure
creates the need for a taxi-like space vehicle to
transport astronauts between the stations and earth.
Thus, our Hitchhiker space capsule was developed
to meet this demand.
As our name implies, the Hitchhiker aims to
provide an affordable and reliable transport system,
where customers can simply hitch a ride.

II. PROJECT MANAGEMENT AND
COORDINATION

The Red team consisted of 18 members split into
4 groups, these being Overall Coordination, Launch
& Return, Vehicle Design and Human Aspects. In
order for the project to run smoothly, we as a team
needed to manage the workload effectively. We,
therefore, began the project by identifying relevant
topics and inter-dependencies between systems and
groups to avoid any overlaps. All groups were
informed about each other’s progress throughout the
project.

In the beginning, we, as Overall Coordination,
set up a shared file storage and a communication
channel for the whole team. The shared file storage
used was Onedrive since it is a service all students
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at Kungliga Tekniska Högskolan (KTH) have access
to. The communication channel was a WhatsApp
community with individual chats for the groups, as
well as a chat for communication between groups.
The advantages of this was that all work done could
be accessed by everyone in the team without need-
ing meetings between groups. This also ensured that
information was not overlooked or lost by being
stored elsewhere.

There was a total of 8 team meetings. For each
meeting, our group prepared a meeting agenda
beforehand. An exemplary agenda can be seen in
Table I.

TABLE I: Generic Meeting Agenda

Time Event

10:15-10:20 Presentation of meeting agenda

10:20-10:50 Group presentations of work done before
meeting

10:50-11:00 Break

11:00-11:40 Team discussions for major decisions or
group discussions

11:40-12:00 Future work until next meeting

The meeting agenda was utilised to ensure that
the overall timeline was followed and no time was
wasted during the team meetings. The purpose
of each group presenting their work done was
that everyone knew what the rest of the team
worked one, and it also allowed groups to get
insights from other specialisations. Since the entire
team gathered for these meetings, the focus was
on making major decisions in the project and
giving an understanding of how the project moved
forward. This meant that the individual groups
worked outside the planned meetings to prepare. In
order to catch any problems and make sure nothing
was missed, the groups went through what work
they needed to prepare for next time at the end of
each meeting.

During all of these meetings, we as Overall
Coordination took meeting notes. These were then
uploaded to the shared file storage, in case someone
missed the meeting or needed a reminder about
what was said.

Our group also worked on a preliminary timeline
for the project, which was presented on the second
meeting and later was made into a Gantt chart which
can be seen in the Appendix, Fig. 5. The aim of
the team timeline was to ensure that every group
should have something to work on at all times and
to distribute the work evenly. Decisions that were
a relevant or a prerequisite for other groups later
work were prioritised.

III. MISSION OBJECTIVE

Our mission objective was to ”provide a safe
and profitable transport service for two people from
Earth to space stations and back.“ After setting this
goal as a team it was one of our first tasks as Overall
Coordination to decide who was going to be the
main customer of our service.
In 2023 The High-Level Advisory Group (HLAG)
published their independent report ”Revolution
Space - Europe’s Mission for Space Exploration”
and presented it at the 315th session of the ESA
Council at their headquarters in Paris. The report
pointed out that over the past 30 years, instead
of investing in its autonomy in space exploration,
Europe chose to pursue partnerships with countries
such as the U.S.A and Russia. They conclude that,
in light of current global events, ”the cost and
consequences of such dependencies have now been
brought into sharp focus.”[1] and urge Europe to
invest in an independent human space programme.
They go on to say that ”For the future, we can
foresee for example a European commercial crew
capsule with a European astronaut as commander,
and astronauts from Latin America, Asia and Africa
onboard”[1]. In light of such clear statements we
decided to focus on Europe, especially ESA, as our
main customer.

In order to support current and future inter-
national cooperation we will also offer our ser-
vices to non-ESA-member states and, on a much
smaller scale, to private customers. Naturally we
also considered entering the United States of Amer-
ica (USA) market, but we concluded that it was
already saturated with companies like SpaceX and
Boeing and that a European focus would give us a
unique business advantage.
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IV. SOCIAL AND POLITICAL ASPECTS

To gain autonomy from the USA and Russia,
ESA needs to continue developing its technical
capabilities, strengthen its current international part-
nerships and form new ones. Collaborating with us
will help ESA address these challenges.
As will be discussed in detail in the Location and
Logistics section of this report, we will launch
Hitchhiker from Kourou, French Guyana, and land
in the Algerian Desert. Kourou is French territory
and thus grants ESA autonomous access to space
from European soil.
Whilst Algeria is not an official ESA partner na-
tion like Japan or Canada, it has its own space
programme and bilateral agreements with several
European space agencies. This includes a govern-
ment cooperation agreement with the French Space
Agency CNES and Memorandums of Understand-
ing and Cooperation with the space agencies of
the United Kingdom (UK) and Germany (DLR)[2].
Algeria is also a member of the United Nations
Committee on the Peaceful Uses of Outer Space
(COPUOS)[3]. We therefore felt that a strong part-
nership between ESA and Algeria is a realistic
scenario for the future.
Our capsule will be transported from Algeria to
Spain and then France, where our refurbishment
facility is located. Our Mission Control Centre will
be located in Germany. By involving several ESA
member states in our operation, we will strengthen
international cooperation and ensure continued po-
litical and economic interest in the success of our
company.

V. LOCATION AND LOGISTICS

A. Launch site
The launch site for the capsule needed to meet

certain requirements: that it can launch to all future
space stations, is compatible with the launch vehi-
cle, and is politically possible. From these criteria,
the launch site Kourou in French Guyana was cho-
sen. Since it is close to the equator, all inclinations
can be reached theoretically. Additionally, Kourou
is a good choice as we initially plan on using the
Ariane 6 launcher, that also intends to launch from
here.

B. Stations

For the space stations in the future, there are
4 upcoming ones that are planned before 2030.
These being: Axiom station, Orbital Reef, Starlab
and Haven-1. None of these orbits are currently
released, but we assume they will be similar to the
ISS orbit. Especially because Axiom station will be
assembled at the ISS before it is decommissioned.
Launching from Kourou we can reach all of them.
This is also important for the landing so that the
planned landing site can be reached with minimal
fuel cost.

C. Landing

The landing site chosen is the Saharan Desert
in Algeria, around 31N 0W. This was chosen for
several reasons. Firstly, the capsule was designed
in a way to be able to land on land after a decision
made by the Vehicle Design team. e to achieve
this, the landing site needs to meet the following
criteria: open land, no possibility of debris falling
on populated areas and politically possible.
The reason it needs large open land is because the
capsule landing has a dispersion radius of 25 km in
the nominal case and 60 km in off-nominal cases.
The landing zone chosen is in the middle of the
desert with open space with a radius of over 100
km where there are no human settlements.

D. Recovery and Refurbishment

After landing, both the crew and the capsule need
to be recovered. Due to the large dispersion radius
we chose to use helicopters to recover it before
transporting it back to mainland Europe. Further-
more, by using helicopters, recovery personnel can
be on site quickly to assist the crew if needed. The
lack of infrastructure also makes this a good choice.
After the capsule is transported back to mainland
Europe, it will be refurbished in France, where a
facility will be set up. France was chosen because
the Ariane 6 launcher is transported from Bordeaux
via the ESA Canopée ship[4] and as the capsule
will be the payload it can be transported at the
same time. Another advantage is that the technical
competency mostly exists there and it is cheaper
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to refurbish the capsule there, rather than at the
launch site. It is also closer to where the parts can
be manufactured if needed.

E. Mission Control

The whole operation needs to be managed. There
needs to be a presence at the launch site in Kourou,
so we will establish a Launch Control Centre there,
but the Main Mission Control would ideally be
placed in Europe, preferably in a major ESA mem-
ber state. We decided on Germany, as it is one of the
strongest ESA member nations and already home to
the Europan Space Operation Centre (ESOC) and
the Columbus Mission Control Centre.

VI. BUSINESS PLAN

A. Development Plan

The business plan outlines how our company
will develop from a mere idea to a full-grown,
profitable business. This will occur in specific
development stages as described below in Fig. 1:

Fig. 1: Development Plan

Stage 0: This stage is the precursor phase to
becoming a profitable business and is divided into
three substages.

During stage 0.1 we will conduct feasibility stud-
ies and then move on to develop prototypes for sub-
systems. Using an iterative design process we will
achieve proof of concept in the form of a working
prototype by the end of stage 0.1. This stage lays the
groundwork for the subsequent stages by defining
the vehicle’s design and key technologies.

In stage 0.2 we will conduct launch abort and
other safety tests necessary to certify Hitchhiker as
human rated.

Stage 0.3 will encompass an uncrewed orbital
launch and finally a crewed demonstration launch,
completing Stage 0 of our development process.

Stage 1: During Stage 1.1 of the development
process, which spans from 2032 to 2033, we will
operate 2 capsules with launches occurring every
91 days on average.
From 2034 to 2035, during Stage 1.2, we will have
increased out fleet size to 4 capsules, launching
on average every 33 days. During the final year
of stage 1 we will have scaled up our fleet to 6
capsules in operation, with one additional capsule
as a backup. We will aim to launch every 10 days
on average. A more detailed overview of fleet size
and launch frequency can be found in Appendix
Fig. 6.
To make this increase in launch frequency possible,
we will continually decrease our refurbishment
time throughout our development process, as shown
in the Appendix Fig. 6. An initial and minimal
refurbishment time of 150 days was provided to
us by Vehicle Design and references SpaceX’s
Crew Dragon [5]. By 2036 we will have decreased
our refurbishment time to 47 days, resulting in a
turnover time of 60 days, including the 13 days
transport time of the capsule from Algeria back to
Kourou.

Stages 2 and 3: Our later stages of development
are explained in the Future Aspirations and Outlook
section of this report.

B. Development Costs

In order to estimate what our development costs
would be, we researched similar projects and de-
cided to take Crew Dragon by SpaceX as a refer-
ence.
In 2014 SpaceX received $2.6 Billion from NASA
specifically to develop Crew Dragon and in 2019
Musk noted in a briefing that SpaceX had invested
”hundred of millions of dollars more” on top of
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that[6]. Based on this we estimated a total devel-
opment cost of $3 Billion. We considered the fact
that that SpaceX had the Cargo Dragon to build
on, which lowered their development costs for Crew
Dragon significantly. However, since we would also
be able to build on existing technology from Crew
Dragon and other projects like Boeing’s Starliner,
we felt that this would be a realistic estimate for
our project as well.

C. Funding

The traditional stages of start-up funding were
utilised to predict where funding could be obtained
from. In this context, early funding refers to
pre-seed, which is the research phase, and seed
funding, which should result in proof of concept.
This is followed by Series A funding, which is
used to support the development process of the
product and Series B funding to aid with our
business growth.
In order to establish where we could expect funding
to come from, it was relevant to investigate where
competitors obtained theirs. Space companies like
SpaceX, BlueOrigin, and Virgin Galactic were
not as relevant to us, as they were built from
pre-existing successful businesses. The Exploration
Company and their Nyx capsule was a better
reference for us.
We also focused on finding investors specifically
interested in space, especially the European sector
by using The NewSpace index’s compiled list of
space startup funding sources [7]. Through this
we could gain access to investors like CASSINI
Business Accelerator, which aims ’to put European
space initiatives back on the center of the map’, a
message very in keeping with our own.

Early Funding (2024 - 2027): Pre-seed funding
is prior to our specific stages of development, so
from 2024 to 2025. As our startup funding, it
would likely be used for hiring personnel, market
research, acquiring infrastructure, and building a
brand [8].
Seed funding would occur during Stage 0.1 of
our development, from 2025 to 2027. It would
be used for research and development, testing,

and feasibility studies. In 2021 Nyx received 5.3
Million C in seed money[9].
ESA funding at both pre-seed and seed phases
would be unrealistic as we have not yet proven
ourselves to be a reliable business.

Series A Funding (2027-2031): After we have
demonstrated a working prototype in 2027, we
will apply for Series A funding during stages 0.2
and 0.3 of our development process. As we are
specifically tailoring our business to meet European
needs, we feel confident that we would be able to
receive significant funding from ESA, paid out in
yearly installments.
Based on the 2023 ESA budget, we identified
four sectors relevant to our mission: Human
Spaceflight, Microgravity and Exploration,
Technology Support, Commercialisation and Space
Transportation. Assuming that ESA will follow the
recommendation made by the HLAG to drastically
increase its investments, we made a projection of
ESA’s budget development.
The breakdown of ESA funding in Series A and
B is displayed in full in Fig. 7 in the Appendix.
Table II below shows the total expected funding
by year. From this we see our expected funding of
213 Million C during Series A.

TABLE II: Projected ESA Funding

Year Funding (BC)

2027 0.003
2028 0.015
2029 0.017
2030 0.04
2031 0.138

Subtotal 0.213

2032 0.53

Total 0.743

In 2023, the Nyx project obtained Series A funding
from several investors, including EQT Ventures
and Red River West. The company received a total
of 47.3 Million C [10], just from private equity
financing. At this point, the company had only
existed for 18 months.
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Neither mentioned investment company has a
specific interest in space, which therefore implied
to us that non-space companies may also be
interested in investment during this phase.
We again used the NewSpace index to find
companies such as EBAN Space, with an interest
in Series A funding for European space start ups
[7].

Series B Funding (2032): After a successfully
crewed demonstration launch in 2031, we expect to
receive a one-time payment of 530 Million C from
ESA to complete the development of Hitchhiker
and begin commercial operations.

D. Profit

We intended for a large proportion of our flights
to be made for ESA. Given our usage of both
their Canopée ship, and Ariane rocket, the ticket
price for ESA would be significantly lower than
for other customers. Table III shows the predicted
ticket price for different customers in 2032 and
later on in development, in 2041.

TABLE III: Price of Seat

Cost per Seat [Million]
Customer 2032 2041

ESA $70 $38
Individual Country $80.5 $43

Private Party $95 $59

As of 2024, SpaceX Crew Dragon charges NASA
$55 Million per seat, Boeing Starliner sees a sig-
nificantly higher price of $90 Million per astronaut,
and the Soyuz is similar with $86 Million for each
seat [11]. Our capsule is most similar to the Crew
Dragon, and we expect to use existing technology
so a lower price is reasonable for us, however, use
of the Ariane-62 rocket does increase the price as
it is 75 Million C for a single launch [12]. Using
this data, we estimated an initial ticket cost of $140
Million for each flight, meaning $70 Million for
each seat for an ESA mission.

We are also interested in the potential of allow-
ing countries to have individual missions on our
capsule. Either for non-ESA members, or ESA
members who have personal space aspirations, we
feel there is a market here. In 2023, the UK Space
Agency bought a Crew Dragon mission, paying
£200 Million, equal to $255 Million for 4 astro-
nauts, making it $63.75 Million per seat [13]. As
$55 Million is the seat price for NASA, this means
SpaceX makes around 16% more profit on this
mission. We decided on a 15% profit increase com-
pared to an ESA missions for countries individual
aspirations, resulting in a price equivalent to $80.5
Million per seat
Finally, we have private party missions, which may
be utilised for research or space tourism. To esti-
mate costs, we used the Insipiration4 Crew Dragon
mission, which lasted 2 days and did not go to a
space station [14]. The cost of this mission was
’less than $200 Million’ for the 4 astronauts [15].
We expect most of our private party missions to
be a length of 6 days and they will always go to
a space station. Using this, we estimated at $105
Million per seat, making 50% more profit than an
ESA mission.
As we become more and more profitable we will
continually decrease our ticket prices. A full break-
down of this is shown in the Appendix, Fig. 8.
Eventually, we will be charging ESA only $38
Million per seat down from $70 Million, non-
ESA members $43 Million and tickets for private
customers will be reduced to $59 Million.
Selling seats is not our only profit potential. We
also investigated other marketing opportunities that
could be presented for us. Advertising has been
used in space before, for example in 2000, Pizza
Hut paid $1 Million to feature their logo on a Proton
rocket [16]. Earning money by selling ad space
could be a good additional income, but may make
us be taken less seriously.
Voyager Space has partnered with Hilton to furnish
and design the crew lodging of its Starlab [17].
This implies companies interest in advertising their
products in space. A similar partnership for us could
be looked into, or even a catering deal. Heightening
the experience of the astronauts on board whilst
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also allowing companies to engage in more subtle
advertising would be very mutually beneficial.

E. Cost per Launch

In order to calculate an average cost per flight,
we asked the groups to provide us with cost
estimates.

Human Aspects:
• Cost of life support systems
• Cost of consumables per flight
• Cost of G-force training

Vehicle Design:
• Cost of Refurbishment

Launch and Return:
• Cost of Launcher
• Cost of Fuel
• Cost of Capsule Transport

Overall Coordination then estimated:
• Cost of Personnel (Appendix Fig. 9)

Based on these figures, we made a budget calcula-
tion for our development stages 1 and 2, from 2032
to 2041.
All initial investments, including development costs
and purchases like life support systems, transport
vehicles, etc... were summed up. After subtracting
our projected ESA funding from this the cost was
divided by the total number of launches for this time
period, this is shown in the Appendix, Fig. 10.
We also considered that costs for refurbishment
would decrease over this time and that our launch
costs would change on a yearly basis as we transi-
tion from the Ariane-62 to reusable launchers, this
projection is displayed in the Appendix Fig. 11.
To estimate the cost for a reusable launcher we
referenced SpaceX’s Falcon-9 rocket [18]. As men-
tioned in the Profit section of this report, we will
also continually decrease our ticket prices. Fig.
2 shows the development of cost per launch and
income per launch from 2032 to 2041.

Fig. 2: Cost vs. Income per Launch

A more detailed break-down of this data can be
found in Appendix Fig. 12.

We will make a sizeable profit in the first two
years, which will compensate for the loss we make
in 2034. Even though we will already have a fleet
of 4 capsules in 2034, refurbishment time and cost
remain comparably high. Consequently, the number
of launches that year will be low. To add to this,
most of these missions will still launch with the
more expensive Ariane-62, leading to a temporary
loss.
Taking all this into account, we will make an
average profit of 12.65 % per launch from 2032 to
2041. To compensate for any unexpected costs, or
investments we didn’t consider in our calculations,
we agreed on a slightly more conservative profit of
10 % per launch. This leaves us with a comfortable
buffer of 2.65 %.

Fig. 3: Cost per Launch 2032

Figure 3 shows the breakdown of costs for a
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launch with an Ariane-62 rocket in 2032. This
combination of refurbishment cost and launcher is
the least profitable for us.

Fig. 4: Cost per Launch 2041

Figure 4 shows the breakdown of costs for a
launch with a reusable launcher and minimal re-
furbishment costs. In both cases the launcher is our
main expense, while personnel costs, life support
and fuel are negligible in comparison. It is highly
feasible that the cost for reusable launchers will also
continuously decrease over time. While we did not
consider this for our budget calculation, this would
eventually lead to an even higher potential profit
margin and thus even lower ticket prices.

VII. ENVIRONMENTAL CONSIDERATIONS

As we are focusing on ESA as our main customer
and operating out of Europe, we will need to adhere
to Europe’s environmental regulations, which place
a huge focus on sustainability. If we comply with
them, that can be a competitive advantage over the
industry in the U.S.A.
We are manufacturing all of our components in
Europe. This is an advantage because it will keep
emissions low due to the shorter transportation
routes. The longest transport will be to the launch
site, which will be done using the ESA Canopée
ship, which transports the Ariane 6 launcher. This
ship has sails that allows it to reduce fuel usage by
up to 30% [4].
The environmental impact of our fuel choice will be
addressed by Launch and Return. At the moment,

there will always be some emissions but in the
future they can be compensated for. Another ben-
efit is the planned transition to reusable launchers,
this reduces the environmental impact whilst also
reducing cost.

VIII. FUTURE ASPIRATIONS AND OUTLOOK

During stage 2 (2037 - 2041) of our development
process, we will continue to work on our land
landing technology, gradually decreasing our target
landing radius. Our ultimate goal for development
stage 3 (2042 onwards) is to be able to land on a
Autonomous Spaceport Drone Ship (ASDS) like the
first stage of the Falcon-9 rocket [19]. Our capsule
could land off the coast of Bordeaux and be trans-
ported directly to the refurbishment facility without
having to be brought from Algeria to mainland
Europe first. We realise that this is a technologically
complex challenge, but believe it to be a worthwhile
and achievable goal for the future of our company.

IX. RISK ASSESSMENT

In order to detect off-nominal cases, an overall
risk assessment was performed. A sample of this
risk assessment is shown in the Appendix, Fig.13,
and the metric for assessing risk can also be found
in the Appendix, Fig.14.
As seen in the assessment, risks was sectioned
into categories, such as political, health, and safety
risks. We assessed both their consequence and
frequency of occurrence and then estimated an
overall risk value.
From the risk number, we then predicted likely
mitigations to these problems. If a case was
assessed as having a moderate risk value even
after initial mitigations were accounted for, it was
deemed an off-nominal case. Such cases required
further research to determine how they could be
reduced in either frequency or consequence, to
give an appropriate, minimal, residual risk value.
Unsurprisingly, all off-nominal cases were found
within the safety categorisation. This is due to
human life being prioritised over any other risk
factors.
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X. OFF-NOMINAL CASE

The off nominal case selected is a forced early
termination of the mission. This could be caused by
several factors with various danger levels. Examples
could be rapid depressurisation, fuel or coolant
leaks or incoming large Solar Particle Events (SPEs)
which endanger the crew.
It is also possible that something goes wrong and
the vehicle can’t dock, in which case a return might
be needed, but it is possible to wait until the normal
landing site becomes available.
For the cases where there is not enough time to get
to the usual landing site, alternative sites are needed.
While there are accords regarding this [20], not all
locations are suitable and the company also needs
to be able to provide assistance quickly. In such a
case, the capsule would perform a splash-down in
the ocean.
In order to get the vehicle recovered safely, it is
deemed necessary to have rescue operations ready
at the coasts of Europe, USA, South America,
Australia, Japan. When this occurs it is imperative
that the capsule can float until rescue aid arrives.
If necessary, the crew can egress from the capsule
and local agencies can help according to the Rescue
accords adopted by the UN. If the situation is
not urgent, the crew can wait until normal ground
crew can arrive. By having this capability risks
are reduced making it safer and more likely to get
customers.

XI. REFLECTION AND EVALUATION

The major limiting factor in the process of this
project stemmed from the decision to land on land.
This was a decision made by the team with input
from Launch & Return and Vehicle Design.
At that time it had already been decided that our
business focus would be Europe. The large dis-
persion radius of the landing combined with the
high population density made it impossible land in
mainland Europe.
Finding an adequate landing site became an unex-
pected challenge. We realised too late what major
implications our choices of landing mode and busi-
ness model had for the landing location. In the end
a possible landing site was found but this was the

largest challenge in the project.
Elsewhere, the distribution of work between the
groups was effective and the timeline worked well
so that the work was finished in time for the
presentation.
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européen pour rester dans la course spa-
tiale. 2014. URL: https : / / www . lemonde .
fr / economie / article / 2014 / 12 / 01 / les -

europeens- s - appretent - a - mettre - ariane- 6-
en-chantier 4532259 3234.html..

[13] Ezzy Pearson. New UK space mission to fea-
ture all-British astronauts. 2024. URL: https:
/ / www. skyatnightmagazine . com / news / uk -
space-mission-announced..

[14] Matt Williams. SpaceX Launches Four Civil-
ians to Space with Inspiration4! - Uni-
verse Today. 2021. URL: https : / / www .
universetoday.com/152570/spacex-launches-
four-civilians-to-space-with-inspiration4/..

[15] Christian Davenport. Jared Isaacman, who
led the first all-private astronaut mission
to orbit, has commissioned 3 more flights
from SpaceX, 2022. URL: https : / / www .
washingtonpost . com / technology / 2022 / 02 /
14/jared- isaacman-polaris- spacex- starship-
inspiration4/..

[16] Robert Z. Pearlman. As seen on TV: these
commercials were filmed in space! 2017.
URL: https : / / www . space . com / 37263 -
commercials-in-space.html..

[17] Stories From Hilton. Hilton and Voyager
Space to partner on improving stays in space
— designing crew lodging, hospitality suites
for Starlab Space Station. 2022. URL: https:
//stories.hilton.com/releases/hilton-voyager-
space-partnership-starlab-space-station..

[18] Ria Urban. How much does it cost to launch
a rocket (By tape Size). 2023. URL: https:
//spaceimpulse.com/2023/08/16/how-much-
does-it-cost-to-launch-a-rocket/.

[19] Evelyn Arevalo. Elon Musk Shows Off New
SpaceX Falcon 9 Autonomous Droneship -
’A Shortfall Of Gravitas’. 2021. URL: https:
//www.tesmanian.com/blogs/tesmanian-blog/
gravitas.

[20] United Nations Office for Outer Space Af-
fairs. 2345 (XXII). Agreement on the Res-
cue of Astronauts, the Return of Astro-
nauts and the Return of Objects Launched
into Outer Space. URL: https : / / www .
unoosa . org / oosa / en / ourwork / spacelaw /
treaties / rescueagreement . html (visited on
03/15/2024).



HUMAN SPACEFLIGHT GROUP PROJECT, MARCH 2024 11

APPENDIX

Fig. 5: Company Gantt Chart
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Fig. 6: Refurbishment Time

Fig. 7: ESA Funding

Fig. 8: Ticket-Cost
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Fig. 9: Personnel-Cost

Fig. 10: Initial Investments
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Fig. 11: Launches

Fig. 12: Cost per Launch
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Fig. 13: Overall Risk Assessment
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Fig. 14: Categorisation of Risk




